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Writing Your LinkedIn Profi le Summary 
 

Where is the Summary section? It’s the 2,000-character field near the top 
of the page under your location and number of contacts. LinkedIn, being its 
usual difficult self, doesn’t identify the field by name. 
 
Why does it matter? Your Summary will answer the question: “Why should I 
want to connect with you?” Here’s the chance to share your story without any 
interference from the LinkedIn algorithm.  
 
 
1.When someone visits your profile page, the only part of your 
Summary they’ll see are the first two lines. To read the rest, they 
must click on the “See more” link. So those first words must be 
powerful, provocative and intriguing in order to get them to take 
that action. 
 
While thinking about what you want to say in those first l ines, 
consider these questions:  
 
a. Can you juxtapose some interesting ideas or concepts? This executive at a 
multinational corporation takes a clever approach that immediately catches 
your eye.  
 
“The achievement I'm most proud of didn’t start with a business plan. It 
started in a dumpster.” 
 
b. Are you making an interesting career shift? This former professional athlete 
builds a compelling case for how his career on the court prepared him for his 
career as entrepreneur. 
 
“During 19 seasons in the National Basketball League, I drove success on and 
off the court. I developed partnerships with global brands, pursued my  
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academic interests in business and leadership and became the only current or 
former NBA player to hold three degrees: a bachelor’s, a master’s and a 
doctorate ....” 
 
c. What got you interested in your career? This business coach recalls visiting 
her father’s plant when she was a child.  
 
“A carton maker by trade, my father taught me to appreciate the people that 
make every business hum. Holding his hand when we visited his plant, I also 
became enthralled by how products are made, about the process for getting 
them into customers’ hands and how it all comes together to make a company 
succeed.” 

d. Do you have a point of view that’s unexpected or interesting? My opening 
has gotten me a lot of attention because it captures my belief in the power of 
words. 
 
“What you say about yourself is almost as important as what you actually do.  
 
“So what words do you wish you could use? About your business? Your 
nonprofit? Your career? Your dreams?  
 
“If words are failing you, I'm here to help with clear, compelling messages 
targeted to the audience you want to reach.”  
 
e. Do you understand the problems other people face? This award-winning 
podcaster and coach with a very specific market niche lets her potential clients 
know right up front that she empathizes with their situation. 
 
“Are you wondering if it’s possible to honor your introverted nature and still be 
a successful entrepreneur or leader?” 
 
f. Do you have an area of expertise with some noteworthy accomplishments? A  
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senior executive at a global consulting firm makes himself accessible and 
friendly without losing one note of professionalism: 
 
“I love to take complex business and economics concepts and shape them into 
clear, compelling, and shareable stories. Over the past nearly years, I've helped 
my colleagues at McKinsey write, edit, and publish thousands of articles in top-
tier publications, from The Economist to Harvard Business Review to The Wall 
Street Journal.” 
 
g. Do you have a strong testimonial to share? Put it up front, like this man who 
isn’t afraid to embrace the word “optimist:” 
 
“I am an unshakable optimist who believes in a bright future and our ability to 
build it together. I’m honored to have been described as ‘a visionary thinker 
with a rare intellect;’ and my passion is to teach leaders and organizations how 
to inspire people. With a bold goal to help build a world in which the vast 
majority of people go home everyday feeling fulfilled by their work, I am 
leading a movement to inspire people to do the things that inspire them.” 
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Write a short paragraph for your own opening, inspired by one of 
the prompts above. Don’t worry about grammar right now; use the 
“hot pen method” to get down your thoughts. You can make edits 
later.  
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Now that your opening is done, use these prompts to write the 
rest of your Summary. If helpful, add more details to support those 
first l ines.  
 
Then think about: 
 
 a. What makes you unique? (There is something, I promise.) 

 
You are so much more than any job title you’ve ever held. Now is the 
time to celebrate your intriguing mix of experience and interests. Think 
about the skills, talents, stories and hobbies that got you where you are 
today. What will catch the reader’s eye and encourage them to reach 
out to learn more? 

 
b. Identify 1-3 significant accomplishments in your career and 
the scope of what you’ve done.  
 
Think about you did in the framework of company goals, and quantify 
what you did (percentages, etc.) Frame them as (very) stories ... two 
sentences maximum. 
 
c. Talk about your passions and values.  
 
These can be important points of differentiation and open the door to 
future conversation. How do they answer the question: “What does it 
feel like to work with you?” 
 
d. Testimonials  
 
Testimonials validate the claims you make about yourself. What have 
bosses, colleagues, friends and family said about you? Compile a 
representative sampling, and then look for common words, phrases and 
themes. 
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Fill in the blank: “People say I’m ___________________________.”  
 

e. Awards 
Cite the industry recognitions and awards you’ve won that would be of 
interest to the people you’re hoping to connect with. 

 
e. Call to action 
 
Give the reader the information they need to contact you. 

 
f. Specialties (also known as keywords)  
Reserve about 200 characters for terms that will help you get found in 
search. 
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Summary Style Tips 	
	
	

• Keep it classy, not cheesy. No matter what anyone else tells 
you, spell ing and grammar matter online. 	
	

• Always write in first person (I, you, we). Resumes are written in third 
person (he, she, they), but social media platforms are more casual 
and conversational.	
	

• Never write in all caps. That’s the equivalent of shouting on the 
Internet. No exclamation marks either. Let your words convey the 
power of your message.	

	
• Avoid jargon, cutesy words or tired phrases like “thought leader,” 

“guru,” “change maker” or “results driven.” Be specific about your 
role and use widely accepted words and phrases. 	

	
• Keep your paragraphs short: no more than 2-3 sentences. 

Remember, many people will be looking at your profile on your 
mobile phone, and you want your content to be easy to scan.	
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Sample Summaries 	
	

A. The achievement I'm most proud of didn’t start with a business plan. It started in a dumpster. 
 
Twenty years ago, I adopted an abandoned, crumbling brick row-home with a group of friends 
at Habitat for Humanity in Philadelphia. It was a blighted neighborhood, seemingly beyond 
hope. We collaborated with the community, working relentlessly to take the neighborhood back, 
block-by-block and house-by-house.  
 
The joy of the dedication ceremony at 1822 Wilt Street only came after endless days hauling 
rotted trash out to dumpsters in five-gallon pails; weeks ripping out everything from the roof to 
the basement floor with sledgehammers and crowbars; months of fundraising and 
reconstruction. 
 
Our experiences on Wilt Street taught me that anything can be rebuilt, revitalized, renewed, and 
returned to growth. 
 
Regardless of my company or position, I think of my career as a continuation of that adventure 
on Wilt Street.  
 
Whether managing a business portfolio or a non-profit, I never doubt that there are friends to be 
made while we wade through that dumpster, looking for the combination of old and new that 
can make a business - or a neighborhood - grow again. 
 
B. During 19 seasons in the National Basketball League, I drove success on and off the court. I 
developed partnerships with global brands, pursued my academic interests in business and 
leadership and became the only current or former NBA player to hold three degrees: a 
bachelor’s, a master’s and a doctorate. 
 
Basketball remains a big part of my life, whether it is providing NBA analysis on TV, serving as 
part-owner of the Sacramento Kings or appearing as a featured character in the latest video 
games. Since 1985, every NBA championship team has included a current or former teammate. I 
guess that makes me the Kevin Bacon of basketball. 
 
Since retiring from the basketball court, I’ve expanded my brand relationships into one of the 
most diverse portfolios in business. As an early adopter of technology, I’ve identified innovative 
organizations as a serial tech investor. I work with household names such as Turner Networks, 
Reebok, IcyHot, AT&T and many other great companies. I also bring my business acumen to 
like-minded companies as a featured speaker at conferences and events nationwide.  
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Though I’m best known for basketball and business, my interests have always varied. I’ve 
released four studio albums and served as a sworn reserve officer in several law enforcement 
agencies across the country. I’ve collaborated on everything from fashion lines and jewelry to 
best-selling beverages and foods; from the latest technology products and games to children’s 
books.  
 
C. A carton maker by trade, my father taught me to appreciate the people that make every 
business hum. Holding his hand when we visited his plant, I also became enthralled by how 
products are made, about the process for getting them into customers’ hands and how it all 
comes together to make a company succeed. 

Dad’s lessons on the plant floor were the catalyst for my career as a strategic partner to 
entrepreneurs.  

Today I work with business owners and leaders like you to boost your profits and eliminate costly 
inefficiencies. You’ll know how to get the right people in place so you can focus on what you 
enjoy doing -- and do better than anyone else in your organization. Most important, you’ll have 
the time, energy and freedom to pursue your passions outside of your business.  

I do this by teaching, coaching and facilitating your implementation of The Entrepreneurial 
Operating System (EOS). EOS is a complete set of proven tools used by thousands of 
entrepreneurs like you to get what they want from their businesses. EOS will help align your 
leadership around common goals, create a structure for increased accountability and build 
healthy, high-performing teams.  

As important, I have more than 30 years of experience as an entrepreneur and executive. I’ve 
navigated acquisitions, launched new products and managed multi-million-dollar budgets; I’ve 
lived through the exhilaration and exhaustion of business startups. I know what you’re going 
through because I’ve been there myself.  

While my broader background is in technology and change solutions, my clients span the 
industry spectrum, from manufacturing to education, digital marketing to restaurant supply, 
financial services and more. They tell me I bring down the emotional temperature in a room 
when I walk in. I’m compassionate but firm; assertive but not pushy. An intuitive problem solver, 
I’m calm and confident because I draw on my deep experience serving the entrepreneurial 
community for over 35 years. 

Just like my dad, I’m sensitive to the human dimension of every business problem. As I guide 
you to the best bottom-line decisions, I’ll never forget that people are involved -- including you. 
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Let’s talk about how you can grow your business from good to great. 

D.	What you say about yourself is almost as important as what you actually do.  
 
So what words do you wish you could use? About your business? Your nonprofit? Your career? 
Your dreams?  
 
If words are failing you, I'm here to help with clear, compelling messages targeted to the 
audience you want to reach. Maybe you'd like to do the writing yourself, with my coaching; 
maybe you'd like me to craft the content for you. You decide what makes the most sense for 
you. 
 
I'm an award-winning marketing communicators strategist, writer and coach with deep 
experience on both nonprofit and for-profit sides of the business world. A commitment to 
research will help us figure out the messages that will have the greatest impact on your audience 
... and on the goals you hope to achieve.  
 
E. Are you . . . 
* wondering if it's possible to honor your introverted nature and still be a successful 
entrepreneur or leader? 
* craving a productive space to develop or fine-tune your services, marketing, or latest wild 
idea? 
* feeling isolated, stuck, or too close to your work and wonder what you’re missing that could 
make all the difference? 
* overflowing with fabulous ideas but don’t know which ones are viable, how to prioritize them, 
or how to make them happen? 
 
When my husband and I bought our first home 15 years ago, we felt like we had entered a 
parallel universe, where everybody but us knew the rules and norms. They also seemed to know 
just what to do – and when to do it and who to call – to take care of maintenance. 
 
Our conclusion? Everyone else must have been given a “Main St. Guide to Home Ownership,” 
and we were left to trip and stumble while we figured things out. 
 
You know what can feel the same? Entrepreneurship! When we’re getting started (or even if 
we’ve been at it a few years – or decades!), we can feel isolated. It can feel like everyone but us 
knows exactly what to do, when to do it, and how to do it. 
 
The truth is, we all pretty much start with a blank piece of paper and a dream. That’s it. It’s only 
by talking to our neighbors – our entrepreneur peers – and lots of trial and error that we start to  
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feel like the ground is solid beneath us. 
 
What if you could shorten your learning curve and tap into a reserve of information, experience 
and enthusiasm, all directed at YOU? 
 
F. I'm a writer and editor who enjoys taking complex business and economics concepts and 
shaping them into clear, compelling, and shareable stories. Over the past 20 years, I've helped 
my colleagues at one of the most prestigious and influential brands in the world write, edit, and 
publish thousands of articles in top-tier global and local publications, from The Economist to 
Harvard Business Review to Caijing. 
 
Since 1999, I've led McKinsey's media relations, publishing, digital and social media marketing, 
internal communications, alumni relations, recruiting communications, and reputation risk 
management across five locations in Greater China. 
 
I'm also an entrepreneurial digital marketer. I launched our digital presence and manage our 
English and Chinese websites and social media channels. The Twitter account I launched and 
curate, @mckinseychina, was named a "Top 50 Finance Twitter Feed You Must Follow" by the 
Wall Street Journal. I'm the producer of McKinsey on China, one of the leading business 
podcasts on iTunes.  
 
In my spare time, I enjoy writing about writing, content marketing, social media, startups, 
technology, education, and professional development on LinkedIn. In 2015 and 2016 LinkedIn's 
editors named me one of ten Top Voices in marketing and social media. In 2017 they named me 
a Top Voice in the management and workplace category. 
 
G. I am an unshakable optimist who believes in a bright future and our ability to build it 
together. I’m honored to be described as “a visionary thinker with a rare intellect,” and spend 
my days teaching leaders and organizations how to inspire their people. With a bold goal to 
help build a world in which the vast majority of people go home every day feeling fulfilled by 
their work, I’m leading a movement to inspire people to do the things that inspire them. 
 
A trained ethnographer, I’m fascinated by the leaders and companies that make the greatest 
impact within their organizations and in the world — those with the capacity to inspire. I have 
discovered some remarkable patterns about how they think, act and communicate, and the 
environments in which people operate at their natural best. I’ve devoted my life to sharing this 
thinking in order to help other leaders and organizations inspire action. 


