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   Add Professional Polish to Your LinkedIn Profi le 
 

• Cover photo 
 

o A clean, simple, uncluttered image (no text) can add some 
personality to your profile. When picking a photo, think of it as a 
frame directing a visitor’s eye to your headshot and headline. 

 
• Headshot 

 
o All you need is a smart phone with a good camera (such as the 

iPhone 7) and a willing photographer. No selfies, please!  
 

o Concentrate on a head-and-neck shot; look toward the camera 
with a smile and slightly squinch your eyes. (I don’t know why, but 
this little trick helps you look confident, yet accessible.) 

 
• Custom URL 

 
o Replace the awful URL that LinkedIn automatically assigns you 

with one that includes the name you use professionally. A custom 
URL will boost your presence in search; is easy to remember; and 
looks clean and professional on your business cards and resume. 
 

o Click on “Edit your public profile;” see “Edit your public profile 
URL” and use the pen icon to open the field. 

 
• 500+ connections 

 
o This is the magic number on LinkedIn. Once you’re here, the 

playing field levels immediately. You’re more attractive to  
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your target audience, and you will show up more often in relevant  
searches. Think you don’t know 500 people? You do; I promise. 
Go beyond your professional circle of colleagues and invite 
neighbors, classmates, family ... anyone! They may be willing to 
introduce you to someone they know who could take you take a 
step closer to your goals.  
 

• At least two volunteer or professional positions 
 

o This is the section that is most like your resume, but should not 
be its clone. Remember to write in first person (I, you, we) with a 
conversational, business-casual tone. Rely on powerful verbs and 
concrete outcomes that position you as someone who gets 
results. IMPORTANT: You don’t need to (and probably shouldn’t) 
include every job you’ve ever had. Focus on the job history that 
supports your ultimate goals.  
 

o Leave out the year you graduated from college. (While not 
required, LinkedIn will beg you to include it.) There’s always the 
risk that you’ll be perceived as either too young to be taken 
seriously or too old to be viable. It adds no value to what you 
have to offer. As with your job title, you’re much bigger than your 
graduation date.  

 
• Two recommendations 

 
o Your connections will want to hear what other people have to say 

about their experience of working with you. Testimonials are 
important tools to reinforce the claims you make about yourself. 
And it’s wonderful to share accolades from people you respect. 	
 


